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EXECUTIVE SUMMARY 
 
Govin’s Meats & Berries 
Govin’s Meats & Berries is a small family farm owned by John and Julie Govin along with their 
two sons, Kyle and Clayton. Govin’s Meats & Berries is located East of Menomonie, WI 
between Interstate I-94 and Highway 12/29. Govin’s Meats & Berries offer a wide variety of 
products to choose from. They offer 10 acres of corn maze, 3 acres of pumpkins, 6 acres of 
strawberries both U-Picked and Pre-Picked, all natural lamb, chicken, pork meat and many 
other fun activities. 
 
Current Status 
Govin’s Meats & Berries currently operates one website. The website is hosted through Weebly. 
They have Google Analytic implemented within the site and use it to help optimize their site 
performance. Over 76% of all traffic generated by Govin’s Meats & Berries website come from 
either direct traffic (Users typing in Govin’s URL website) or from Google organic search. 
Govin’s Meats & Berries does have some social media profiles that bring in some traffic, but it is 
very minimal compared to direct and Google organic search. 
 
Optimization 
It is important for organizations to continue researching and practicing best search engine 
optimizations as these terms and policy can change as often as the technology itself. There are 
a few things websites can do to better optimize their site. They can revise their title tags and 
meta descriptions to fall within the recommended character count and include keywords that 
best describe the content on the page. The content can be revised to better fit the titles of the 
page as well. Including better keywords in the Title Tags and Meta Description can help 
increase search traffic. Revising content to better fit the titles will also improve user experience. 
It will save user time by searching and looking at titles of each page, instead of reading full 
paragraph of wrong information. 
 
Expected Results 
In Search Engine Optimization, its takes time for the changes made and implemented to return 
immediate and extreme results. This is especially true in Govin’s Meats & Berries case, as they 
are an organization that offers seasonal product and services. Govin’s has three main 
products/services that draw traffic to its site. They are the Lambing Barn, Strawberry Patch and 
Corn Maze & Pumpkins. The Lambing Barn is open mid March through early April. Strawberry 
season is mid June through early July. Corn Maze & Pumpkins is open late September through 
late October. A general timeline to use these online marketing strategies would run from early 
March until the end of October. Running these strategies through Govin’s three biggest 
attractions will give better results of how effective the strategies are. 
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CURRENT DATA 
TOOLS:  GOOGLE ANALYTICS; PAGE RANK 
 

Traffic: 

Overall Traffic – Past 90 days 

 



Page 4 of 51 
 

In the past 90 days, Govin’s Meats & Berries has generated almost 8,000 visits. From the line 

graph above, we can see that there is a noticeable spike in visits the week of Sept. 22 – Sept. 

28. These dates coincide with Govin’s fall activities.  

 

Overall Traffic – Year over Year (YOY)  

The data above is an overview of all traffic from Govin’s Meats & Berries year over year. Over 
the course of one year, Govin’s has generated over 17,000 visits, with the majority of visits 
coming to the site directly or through Google Search. The line graph above is an excellent 
presentation of the seasons when Govin’s Meats & Berries is open and active.  
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Govin’s Meats & Berries most visits came in the month of September, with over 4,300 visits. 
Second most visits occurred in the month of October, with about 3,400 visits. September and 
October only account for about 44% of all traffic generated over the course of a year. This is 
important to know because many visitors that come to Govin’s website are interested in its fall 
activities.  

 
The next two periods of most visits come during the months of March and April. This period 
coincides with the open season of Govin’s Lambing Barn. March and April combine together for 
a total of about 4,800 visits. These two month account for about 28% of all traffic generated over 
the course of a year. 
 
The next two periods of most visit come during the months of June and July. This period 
coincides with the open season of Govin’s Strawberry Patch. June and July combine together 
for a total of about 2,900 visits. These two month account for about 17% of all traffic generated 
over the course of a year. 
 
Over 88% of all traffic generated by Govin’s Meats & Berries happens within six months.  

 
Users are spending an average of about 7.5 minutes during each visit and viewing at least 2 
pages per visit. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Page 6 of 51 
 

Search Engine Traffic – Google – 90 Days 

 

Over the past 90 days, Google organic search account for about 27% of all traffic generated for 
Govin’s Meats & Berries.  
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Search Engine Traffic – Google -- Year over Year (YOY) 

 

Over the past 12 months, Google organic search account for over 33% of all traffic generated 
for Govin’s Meats & Berries.  
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Search Engine Traffic – Yahoo! – 90 Days 

 

Over the past 90 days, Yahoo organic search account for about 03% of all traffic generated for 
Govin’s Meats & Berries.  
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Search Engine Traffic – Yahoo! -- Year over Year (YOY) 

Over the past 12 months, Yahoo organic search account for about 05% of all traffic generated 
for Govin’s Meats & Berries.  
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Search Engine Traffic –Bing – 90 Days 

 
Over the past 90 days, Bing organic search account for slightly over 02% of all traffic generated 
for Govin’s Meats & Berries.  
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Search Engine Traffic –Bing -- Year over Year (YOY) 

 
Over the past 12 months, Bing organic search account for about 04% of all traffic generated for 
Govin’s Meats & Berries.  
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Direct Traffic – Past 90 days 

 

Over the past 90 days, direct traffic account for slightly over 54% of all traffic generated for 
Govin’s Meats & Berries.  
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Direct Traffic –Year over Year (YOY) 

 
Over the past 12 months, direct traffic account for about 43% of all traffic generated for Govin’s 
Meats & Berries.  

 

Over the past 90 days, direct traffic and Google organic search account for about 81% of all 
traffic for Govin’s Meats & Berries. Over the past 12 months, direct traffic and Google organic 
search account for about 76% of all traffic for Govin’s Meats & Berries.  
 
Users from direct traffic typically spend more time during each visit than Search Engine traffic, 
but are viewing fewer pages per visit than visitors from Search Engine traffic.  
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User Behaviour: 

Average Time on Site – Past 90 Days 

The data above shows the duration time on the website per visit and duration time per page 
views over the past 90 days. About 60% of all visits in the past 90 days had a duration time of 
only 10 seconds.  
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The data above shows the page depth per visit. It shows how many pages was visit during each 
visit to Govin’s Meats & Berries website over the past 90 days. Over 54% of all visits viewed 
less than one page during their visit.  

The line graph above shows the average visit duration during the past 90 days for Govin’s 
Meats & Berries. The longest visit duration occurred during the months of Sept. – Oct. 
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Bounce Rate – Past 90 Days 

The line graph above shows the bounce rate over the past 90 days for Govin’s Meats & Berries. 
Bounce rate is the percentage of visitors to a particular website who navigate away from the site 
after viewing only one page. In the data above, Govin’s has a bounce rate of 54.43%. Visitors 
coming from cornmazeamerica.com had a bounce rate of 18.51%, visitors from Google organic 
search had a bounce rate of 33.73% and visitors from direct traffic had a bounce rate of 
68.64%. It is hard to say what the exact cause of the high average bounce rate is. It could be 
users finding the needed information right on the landing page and exited without having to look 
further.  

 

The data above shows two different line graphs, the bounce rate and visit.  
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ON-SITE EVALUATION    
TOOLS:  SCREAMING FROG; GOOGLE KEYWORD PLANNER; PAGERANK 
 

URL Evaluated: http://www.govinsfarm.com 
 
Current Title Tag:  
Govin’s Meats & Berries - Govin’s Meats & Berries 
 
49 Characters 
 
Recommended Title Tag:  
Govin's Meats & Berries | Lambing, Strawberries, Corn Maze and Pumpkin 
 
70 Characters 
 
Rationale:  
The current title tag was a simple title tag that consisted of just the organization’s name. It did 
not include any keywords besides those found in the organization’s name. The title was also not 
utilizing the full preferable 70 characters. I also thought it was unnecessary to repeat the 
organization’s name again. The recommended Title Tag now includes keywords while still 
holding the organization’s name as a priority in optimization.  
 
Current Meta Description:  
Govin's Meat & Berries is located East of Menomonie between I 94 and Hwy 12/29.  We are a 
small family farm, owned by John and Julie Govin and our two sons, Kyle and Clayton that 
enjoys sharing our farm with your family. When you buy products from our far 
 
255 Characters 
 
Recommended Meta Description:  
Govin's Meats & Berries is a small family owned farm that includes corn maze, pumpkin patch, 
strawberry patch and lambing barn. 
 
127 Characters 
 
Rationale:  
The current meta description was part of a paragraph found on the Home page describing the 
family farm. The current meta description was cut off at the 255 character limit and when 
presented with just those 255 characters, it looks incomplete. The recommended meta 
description is a simple 127 character sentence that includes keywords describing what the farm 
is and what activities and products they provide. 
 
Current Header: Govin’s Meats & Berries 
 
Recommended Header: Govin’s Meats & Berries 
  
Rationale: This header could stay as it is. It is simple and provides the organization’s name, 
which is a keyword that accurately describes the current page. The current header is also being 
used with H2 headers within the code of the web page. This is good that it is, but could consider 
possibly using H1 headers for this, since there are currently no H1 headers found on the page.  
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Content: About Our Farm-The content found on this page provides good information regarding 
a general idea of where the farm is located, the family that owns the farm, the values of the 
organization, and what kind of products they provide. It does a good job explaining the different 
activities they have to offer as well as the quality of their products and methods of raising their 
animals.  
 
Content Recommendations: The page could include a picture of the owners and their family to 
help better target their intended audience (families). The page could have short phrases that are 
almost like bullet points that users can quickly read without having to read paragraphs of what 
products and services are offered. Since this is “About the farm” section, a small background of 
when the farm was started would be nice. It would be a great way to show users that this is a 
family centered farm that was built from a family that has strong family morals. 
 
Rationale:  
The page could include a picture of the owners and their family to help better target their 
intended audience (families). The page could have short phrases that are almost like bullet 
points that users can quickly read without having to read paragraphs of what products and 
services are offered. Since this is “About the farm” section, a small background of when the 
farm was started would be nice. It would be a great way to show users that this is a family 
centered farm that was built from a family that has strong family morals. 
 
Internal Linking: Strawberries, Lamb, Natural Chicken, 10 Acre Corn Maze, Pumpkins, 
Lambing Barn 
 
Recommendation: Lambing, Strawberries, Corn Maze & Pumpkin 
 
Rationale: The page does a good job linking their products and services to child pages when 
they are mentioned. All the links found are appropriately linked. Only the most popular products 
and services are being linked from the homepage. Once moving forward to a child page though, 
there is no way of getting back to the home page, except by using the “back” button/feature or 
clicking on the “Home” button found on the tabs near the top of the page.   
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URL Evaluated: http://www.govinsfarm.com/corn-maze--pumpkins.html 
 

Current Title Tag: Govin's Corn Maze and Pumpkin Patch - Menomonie - Govin's Meats & 
Berries 
 
73 Characters 
 
Recommended Title Tag:  
Govin's Meats & Berries | Corn Maze, Pumpkin Patch, Hay Ride, Animals 
 
70 Characters 
 
Rationale:  
The current Title Tag is very good. It includes keywords that accurately describe the page. It 
contains 73 characters, which is slightly over the preferable 70 characters. It includes the city of 
Menomonie, which may help when people are searching by location. The recommended Title 
Tag includes keywords that describe the page and also eliminates repeats of words (Govin’s), 
which take up character space and could be used for another keyword.    
 
Current Meta Description:  
Come and enjoy your day finding your way through the corn maze. When you find your way out, 
join us in the pumpkin patch. 
 
121 Characters 
 
Recommended Meta Description:  
Come and enjoy Govin's Meats & Berries 10 acres of corn maze and 3 acres of pumpkin patch. 
Make your way through the maze and choose pumpkins of all sizes. 
 
155 Characters 
 
Rationale:  
The current Meta Description is good, but I felt including the size of the corn maze and pumpkin 
would be beneficial to users because they would want to know that they are going to a huge 
corn maze, rather than a small one. The character count still had some characters to use and 
when possible, they should all be used to get the most optimization. The recommended Meta 
Description still contains keywords that accurately describe the page. 
 
Current Header: Corn Maze 
 
Recommended Header: Corn Maze & Pumpkin Patch 
  
Rationale: Adding Pumpkin Patch to the header provides another keyword that accurately 
describes the current page. By having only Corn Maze as the header, it excludes the other main 
seasonal attraction, the pumpkin patch. The current header is also being used with H2 headers 
within the code of the web page. This is good that it is, but could consider possibly using H1 
headers for this, since there are currently no H1 headers found on the page. 
 
Content: Corn Maze-The content found on this page provides good information regarding the 
corn maze, pumpkin patch, hours of operation, admission prices, and other extra activities. It 
does a good job explaining the different theme for their corn maze that change every year. The 
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current theme for the Maze 2013 is in support of the Wounded Warrior Project. The page does a 
good job including all the targeted keywords.  
 
Content Recommendations: The page could break down and separate their two main 
seasonal attractions, the corn maze and pumpkin patch. This would be listed towards the top of 
the page. Following that, they can include other activities that is offered such as 9 hole mini golf, 
hay ride, jumping pillow and pumpkin cannon. Finally, at the bottom would be the admission 
prices. 
 
Rationale: They combine both the maze and pumpkin patch into one description, which make it 
easy to overlook the pumpkin patch description. By having them separate, users can easy find 
information regarding the activity they specifically want to do (Just attend corn maze, just attend 
pumpkin patch, etc.), rather than having to read 4-5 paragraphs to find that one specific activity. 
The corn maze and pumpkin patch information would be stacked on top of each other to have 
easy scrolling for the intended audience. They have extra activities listed on the page as well, 
but no detailed description about them. Adding descriptions to each one would help create a 
better image of other activities that are offered besides the corn maze and pumpkin patch. 
 
Internal Linking: Purchase Tickets, the Wounded Warrior Project 
 
Recommendation: The Wounded Warrior Project can be left as is, but the Purchase Ticket 
could use a button or link that goes back to the corn maze page.  
 
Rationale: These two internal links are excellent and relevant to the page. The Wounded 
Warrior Project link is linked to the actual Wounded Warrior website. It does a good job of 
opening a new tab to the Wounded Warrior Project, instead of using the same webpage to go to 
the Wounded Warrior Project. This is good because it provides users access to the Wounded 
Warrior Project page without straying away from the corn maze page. The Purchase Tickets link 
takes the user to another page on the website that the targeted audience can purchase tickets 
online. There is no button or link to go back to the corn maze page, but users can navigate back 
up to the top of the website and click on the corn maze tab again.  
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URL Evaluated: http://www.govinsfarm.com/lambing-barn.html 
 
Current Title Tag: Govin's Lambing barn - Menomonie, WI - Govin's Meats & Berries 
 
62 Characters 
 
Recommended Title Tag:  
Govin's Meats & Berries | Lambing Barn, Sheep, Piglets, Calf, Goats 
 
67 Characters 
 
Rationale:  
The current Title Tag was a simple title tag that consisted of the organization’s name and 
location. It does include Lambing barn, but on the actual webpage there are images of other 
animals. Including them as keywords would better help describe the page. The recommended 
Title Tag now includes keywords while still holding the organization’s name as a priority in 
optimization. 
Current Meta Description: Bring the family out and see and hold all the baby farm animals 
 
63 Characters 
 
Recommended Meta Description:  
Come see and hold all the baby farm animals at Govin's Meats & Berries! Learn about sheep, 
lambs, goats, pigs, piglets, calf, chicks and horses. 
 
144 Characters 
 
Rationale:  
The current meta description did not utilize all the recommended characters count. The current 
meta description does not include all the keywords that accurately describe the page. The 
recommended meta description includes more keywords that accurately describe the different 
types of baby farm animals at Govin’s, use up to 144 characters, and encourages users to click 
through from the search results. 
 
Current Header: Lambing Barn 
 
Recommended Header: Lambing Barn 
  
Rationale: This header can stay as it is. It is simple and describes the main baby farm animal at 
Govin’s. Since this is a header, we don’t want to over complicate it by adding other baby farm 
animals to it. The current header is used with a H2 header tag within the code of the web page. 
This is good that it is using a header tag, but could consider using H1 headers for this instead 
and use H2 headers for other baby farm animals within the page that are not lamb (piglets, 
chicks, calves).  
 
Content: Lambing Barn-The content found on this page include targeted keywords such as 
baby farm animals (lambs, piglets, calf, chicks). It also includes a description that encourages 
their target audience (children and families) to come and visit the lambing barn. The content 
informs visitors that all activities are held inside a barn, rain or shine and the price of admission. 
At the very bottom there is a quote from one of their customer.  
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Content Recommendations: The page could have a description saying that even though they 
specialize in lambs, they do have other baby farm animals. A description could be added to 
explain the types of activities available. For example, they say “Children of all ages can enjoy 
seeing lambs nursing…” but one of the image show a child holding a chick. The content can 
help clarify if children are able to hold and feed baby farm animals. The page could include 
more images of baby farm animals or their customers interacting with their farm animals. The 
page currently has three images and currently only two show images of baby farm animals.  
 
Rationale:  
Looking at the title alone may suggest that this is strictly a lambing barn. By including a 
description explaining that Govin’s Meats & Berries do have other baby farm animals will 
eliminate that confusing. By including the activities available, users on the website will also be 
less confused. By visiting Govin’s Meats & Berries, visitors can actually see, pet and feed baby 
farm animals.  
 
Internal Linking: Join Email List 
 
Recommendation: Join Email List Hyper link also or give email option 
 
Rationale: The page provides a button features that allows you to join Govin’s Meats & Berries 
email list. This is an excellent idea because Govin’s Lambing Barn is only open during seasonal 
times. To get the most updated dates, you join their email list. The recommendation of also 
adding a hyperlink of their email or simply ask users to email Govin’s main email account is 
noted because depending on how your computer/device is set up, by clicking on this button it 
may open up an email wizard that is not implemented on your computer/device.  
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URL Evaluated: http://www.govinsfarm.com/strawberries.html 
 
Current Title Tag: Govin's Strawberries - Menomonie, WI - Govin's Meats & Berries 
 
62 Characters 
 
Recommended Title Tag: Govin's Meats & Berries | Strawberries, U-Pick and Pre-Picked, 
Family 
 
69 Characters 
 
Rationale:  
The current title tag includes keywords that accurately describe the page. It includes the city of 
Menomonie, which may help when people are searching by location. The recommended title tag 
includes more keywords that describe the page and also eliminates repeats of words (Govin’s), 
which take up character space and could be used for another keyword. By including the U-Pick 
keyword, users know that Govin’s Strawberries can be picked fresh from the farm as family 
event. 
 
Current Meta Description: Here at Govin's we have both u-pick and pre-picked strawberries 
usually starting around mid June. 
 
96 Characters 
 
Recommended Meta Description: Govin's Meats & Berries offer the freshest strawberries in 
the Menomonie area. Enjoy both u-pick and pre-picked strawberries. 
 
126 Characters 
 
Rationale:  
The current meta description did not utilize all the recommended characters count. The 
recommended meta description includes Menomonie as a keyword and encourages users to 
visit the farm. 
 
Current Header: Strawberries 
 
Recommended Header: Strawberries 
  
Rationale: This header can stay as it is because everything on this page is about strawberries. 
The current header is used with H2 header tags within the code of the web page. This is good 
that it is, but can change to use H1 headers for this, since there are currently no H1 headers 
found on the page. This will also open up the H2 tag for sub titles within the page.  
 
Content: Strawberries-The content on this page provides information about the difference 
between U-Pick and Pre-Picked strawberries, how to pick U-Pick strawberries, history of the 
strawberry patch and the season cycle of strawberries. The content of this page also provides 
three locations where Govin’s sell their Pre-Picked strawberries if you can’t make it to the farm.  
 
Content Recommendations: This page has very good information. One recommendation here 
is to break up the information as it seems like a blog post. This page could have four different 
sub titles to help users find the specific information faster. The four different subtitles could be 
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Where We Sell, How to pick Strawberries, History, and Strawberry Season. Another useful 
content that can be added is the price of strawberries for both Pre-Picked and U-Pick. Finally, 
knowing how the strawberries are going to be packaged if by U-Pick method would be helpful.  
 
Rationale:  
This page has a lot of useful information for users, but if not broken down and separated it can 
look overwhelming. There are no sub titles found on this page and in order to find more 
information regarding something specific; for example the duration of strawberry season, the 
user would just have to read the whole page. By having sub titles, users can find and read 
exactly what they want to know. Knowing how and the most effective way of bringing home 
strawberries would be good information to know. Does Govin’s provide crates? Do visitors need 
to bring their own containers or bags? Can visitors purchase crates from Govin’s? What kind of 
storage transport will keep the strawberries fresh and no squished? Having this information can 
eliminate these questions. Also, by adding the price of strawberries, potential visitors will know 
how much value they are getting by picking their own strawberries.  
 
Internal Linking: Join our Email List, email address 
 
Recommendation: Same 
 
Rationale: 
The page provides a button features that allows you to join Govin’s Meats & Berries email list. 
This is an excellent idea because Govin’s Strawberry Patch is only open during seasonal times. 
To get the most updated dates, you can join their email list. Unlike the Lambing Barn page, the 
Strawberries page provides an email address and has an option to email Govin’s Main Email 
account to be added on the list. This is important because depending on how your 
computer/device is set up, by clicking on the Join Email List button, it may open up an email 
wizard that is not implemented on your computer/device. 
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URL Evaluated: http://www.govinsfarm.com/meat.html 
 
Current Title Tag: Govin’s Meat – Menomonie, wi -  Govin’s Meats & Berries 
 
54 Characters 
 
Recommended Title Tag: Govin's Meats & Berries | All Natural Lamb, Chicken, Pork Meat 
 
63 Characters 
 
Rationale:  
The current Title Tag was a simple title tag that consisted of the organization’s name and 
location. It does include the keyword meat and Menomonie. The recommended Title Tag now 
includes specific keywords that better describe the different types of meat they offer while still 
holding the organization’s name as a priority in optimization. 
 
Current Meta Description:  
Here at Govin's we raise all natural, antibiotic, and hormone free animals. Our animals are 
raised in a safe, natural stress-free environment.  The Sheep spend their days in the open air 
and sunshine leisurely grazing the lush green 55 acres of pastures a 
 
255 Characters 
 
Recommended Meta Description:  
Govin's Meats & Berries provides all natural lamb, chicken and pork meat. All our meats are free 
of hormones and antibiotics. 
 
126 Characters 
 
Rationale:  
The current meta description was over the recommended 160 characters. The current meta 
description does includes some keywords, but does not include meat keywords like lamb, 
chicken and pork meat. The recommended meta description is under the recommended 160 
characters and uses specific meat keywords, which accurately described the page.  
 
Current Header: Govin’s Meats 
 
Recommended Header: Govin’s Meats 
  
Rationale: This header can stay as it is. It is simple and describes what can be found on the 
page. Since this is a header, we don’t want to over complicate it by adding the different types of 
meat Govin’s has to offer. The current header is used with a H2 header tag within the code of 
the web page. This is good that it is using a header tag, but could consider using H1 headers for 
this instead and use H2 headers for the specific meats (Lamb, Chicken, Pork) further down the 
page. 
 
Content: Govin’s Meats-The content found on this page includes targeted keywords such as 
the different types of meat available at Govin’s. It also includes descriptions of how the animals 
are naturally raised on the farm without hormones or antibiotics. The content also includes 
where Govin’s sells its meat at places like Eau Claire Downtown Farmers Market. 
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Content Recommendations: Govin’s can add a better description for their pork section. After 
reading both the lamb and chicken descriptions, it makes the pork section look as though it is 
unfinished. To be consistent, a description describing how they raise their pigs will help the 
overall appearance of the meat page. Additional information such as the benefits of purchasing 
your own meat vs. the store and eating natural meat would help draw users to understand what 
they are missing out on.   
 
Rationale:  
By including the benefits of eating naturally raised animals, it can draw visitors to consider 
eating Govin’s meats. Adding a better description for the pork section will help keep consistency 
across the page. 
 
Internal Linking: Product & Listing 
 
Recommendation: Product & Listing, Recipes 
 
Rationale: 
This internal link is appropriate for this page because it shows the pricing of Govin’s meats. This 
internal link to the price page benefits users because after knowing the different types of meat, 
the next question asked would be how much the meat cost. Adding the recipes internal link can 
help attract users to ponder about purchasing meat to make certain dishes. This link would be 
relevant to the meats page as Govin’s has recipes using their meats. 
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LOCAL EVALUATION 
 

1. Google Places/+Local page 
 

Govin’s Meats & Berries has not claimed their Google Places/+ Local page. Ways that were 
checked to see if they have claimed it or if it was already claim was done in both the Google+ 
Local dashboard and the Google Map search. Govin’s Meats & Berries already has a pin on 
Google Maps, but it needs to be claimed. When clicking to “manage this page”, it does ask to 
verify by phone or postcard. This is something that Govin’s Meats & Berries can claim and 
optimize.  
 
Once claimed, Govin’s can fully optimize their Local page by editing their contact information 
and keywords associated with the family farm. They can also add images to better demonstrate 
the products and services they provide. 
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2. Local directories 
Chamber of Commerce-Greater Menomonie Area 
Govin’s Meats & Berries has a directory found on Greater Menomonie Area-Chamber of 
Commerce. Their address, telephone number and website URL are correct and up to date. 
They provide seasonal time period for strawberry picking, corn maze & pumpkin picking. They 
have a brief description of what they have to offer and directions to get to the farm. 
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Yahoo Local 
They have a directory found on Yahoo Local. They have not claimed their directory on Yahoo 
Local. Their address, telephone and website URL are correct up to date on Yahoo Local. They 
can be found under the categories Meats. They do have 5 photos that are relevant to their 
business, but no reviews.  
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Yelp 
They have a directory found on Yelp. They have not claimed their directory on Yelp. Their 
address, telephone and website URL are correct and up to date on Yelp. They have one review 
from 2011 and currently have a 3/5 star rating. They do not have an image of the business on 
Yelp. 
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Yellow Pages 
They have a directory found on Yellow Page. They have not claimed their directory on Yellow 
Pages. They are listed under Home> Meat Markets near Menomonie, WI> Govin’s Meats & 
Berries. Their address, telephone, and website URL are correct and up to date on Yellow 
Pages. They have a list of keywords describing what they offer at the farm. They have no 
reviews or image of the business. 
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Merchant Circle 
They have a directory found on Merchant Circle. They are found under Food & Dining near 
Menomonie, WI. Their address, telephone and website URL are correct up to date on Merchant 
Circle. They have a small description about Govin’s Meats & Berries on the site and one photo. 
They have no reviews, but have a Merchant Score of 15.  
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Savor Wisconsin 
They have a directory found on Savor Wisconsin. The website is a Wisconsin Food Products & 
Services Resource. Their telephone and website URL are correct and up to date on the site. 
They have a very detailed description about the farm and directions to the farm. 
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Agri Tourism World 
They have a directory found on Agri Tourism World. The website is an agriculture tourism/travel 
site. The telephone, address and website URL are correct and up to date on the site. They have 
a small description of activities the farm has to offer, hours and season of operation and 
admission prices.  
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3. Make recommendations to improve the overall Local presence of the organization 
on the Web.   
 

The first recommendation to improve the overall Local presence of the organization on the 
Web would be for Govin’s Meats & Berries to claim their Google Places/+ Local page. This 
is very important because Google is the industry leader in search and associates Local page 
to businesses. By claiming their business, Govin’s can edit and add information to its Local 
page listing on Google. This is also beneficial for their social reach, because people on 
Google+ can now share that they were at Govin’s Meats & Berries and refer back to its 
Local page.  
 
The second recommendation to improve the overall Local presence of the organization on 
the Web would be for Govin’s Meat & Berries to claim other Local listings, such as the ones 
mentioned above. Searching and claiming all Local listing is a time consuming process and 
Govin’s may not have the time to claim them all, but they should at least claim Yelp, Yellow 
Pages and Yahoo Local. These three are the next three most used Local listings after 
Google. By claiming these Local listings, Govin’s can add and edit their listings to better 
represent their business. 
 
The third recommendation to improve the overall Local presence of the organization on the 
Web would be to implement the social features these Local listing provide. Many of these 
Local listings have social features that can be connected to your social media platforms. By 
syncing your social media account, these listing can keep track of some of the changes 
made by the business. 
 
The fourth recommendation to improve the overall Local presence of the organization on the 
Web is after claiming all the Local listings, check all important information already provided 
on the listing to make sure they are correct and up to date and correct them if they are not. If 
Govin’s make a change in contact information or anything important that is listed on these 
Local listings, they should be proactive and change them on all Local listings as well. This 
will avoid back tracking and trying to remember if one has been forgotten. 

 
 

 

 

 

 

 

 

 

 

 

 



Page 36 of 51 
 

OFF-SITE EVALUATION 
TOOLS:  OPEN SITE EXPLORER; MAJESTIC SEO; SOCIAL; GOOGLE ANALYTIC 
 

Link Profile: 
Using the tool Open Site Explorer, it shows that Govin’s Meats & Berries has 16 external links 
directing traffic to their site. Out of the 16 external links directing traffic to Govin’s Meats & 
Berries, 4 of the top 5 external links are from the website The MAiZE.  

 
Open Site Explorer also shows that there are 8 linking root domains to Govin’s Meats & Berries. 
The table below shows 5 out of 8 External Linking Root Domains found in the website. This 
shows that there are only 5 sites linking to Govin’s Meats & Berries. This table does not include 
other external links from the same website. If there are multiple external links from the same 
website, the Linking Domains only counts it as one. These links are relevant to Govin’s Meats & 
Berries. 

 

Linking Root Domain Domain Authority Linking Root Domain 

*.themaize.com/ 51 340 

*.menomoniechamber.org/ 44 147 

*.wwib.com/ 35 70 

*.wogo.com/ 30 39 

*.menomonievisitorsguide.com/ - 15 
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The table below is the results of Anchor Text Term from Open Site Explorer. It shows how the 
Anchor Text Term looks like and how many links are containing that anchor text. From the table 
below there is one natural and un-optimized link, the “Visit website” anchor text term, two URL 
anchor text term and one image anchor text term.  
 

Anchor Text Term Linking Root Domains 
Containing Anchor Text 

Links Containing This 
Anchor Text 

www.govinsfarm.com 2 3 

Govin’s meats berries 2 15 

Visit website 1 2 

(img) menomonie 1 4 

http://www.govinsfarm.com 1 8 

 

 

 
Using the tool Majestic Site Explorer, it shows that Govin’s Meats & Berries has 103 external 
back links. This number is extremely different than the one provided by Open Site Explorer. The 
reason is that Majestic Site Explorer counts every back link, including the ones back links that 
Govin’s Meats & Berries link within its own website.  It also gives the summary of Govin’s Meats 
& Berries in the last 5 years.  

 

 

 

 

 

 

 

 

 

http://www.govinsfarm.com/
http://www.govinsfarm.com/
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The data below shows the Referring Domains from Majestic Site Explorer. This data is very 
similar to the Linking Root Domain found in Open Site Explorer. In the data below, Majestic Site 
Explorer includes three back links that is not found on Open Site Explorer. These websites are 
Agritourismworld.com, halfoffdeals.com, and wiberries.org.  
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The table below is the results of Anchor Text from Majestic Site Explorer. It shows how the 
Anchor Text looks like and how many links are containing that anchor text. This data is very 
similar to the data found on Open Site Explorer. The main difference between the anchors texts 
found in Majestic Site Explorer versus Open Site Explorer is that Majestic Site Explorer has 
found two new anchor texts. These two anchor text are “check our website” and “click here for 
website”. From the table below there are two natural and un-optimized links, the two new anchor 
text terms, two URL anchor text term, one image anchor text term and one empty anchor text.  

 
The pie chart below show the distribution of anchor text found on Govin’s Meats & Berries 
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The line graphs below show the correlation of how trust or citation each Referring Domains Link 
Profile and External Back Link Profile are. Citation Flow is a number of predicting how influential 
a URL might be based on how many sites link to it and Trust Flow is a number predicting how 
trustworthy a page is based on how trustworthy sites tend to link to trustworthy neighbours. This 
also correlates how websites are Page Rank also. Citation Flow and Trust Flow are based 
between 0 to 100. Govin’s Meats & Berries has a Citation Flow of 22 and a Trust Flow of 21. 
Govin’s Meats & Berries has some work to do.  
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Authority: 
According to Open Site Explorer, Govin’s Meats & Berries has a Domain Authority of 18/100. 
Domain Authority measures the predictive ranking strength of entire domains. It is a calculated 
metric for how well a given domain is likely to rank in Google’s search results. This number is 
useful when comparing to competitor’s website. Once again, Govin’s Meats & Berries Domain 
Authority needs some work. 
 

 

 

Social Media: 
Govin’s Meats & Berries currently has two social media profiles created. They have a Facebook 
page and Twitter account. They currently only their Facebook page connected and displayed on 
their website. The following is an overview of its social footprint. 
 
Facebook 
Govin’s Meats & Berries / Govin’s Farm 
1,784 Likes 
 
Twitter 
Govin’s Farm 
@Govins 
68 Followers 
 
It does make sense for Govin’s Meats & Berries to utilize social media because of their targeted 
audience. They want to reach family, children, youth groups, college groups and company 
gatherings. All these people fall into the group of people that use social media. There targeted 
audience is a group of people who love to share photos, events and statuses of where they 
were and the kind of activities they participated to everyone they know.  
 
Govin’s Meats & Berries is mostly active on Facebook. They are most active during their open 
seasons for their activities such as lambing season, strawberry picking and corn maze/pumpkin 
patch fun. They will post updates and statuses about the barn open hours or activities usually 1-
2 times a week. They will go long periods during the off season with posting anything on both 
Facebook and Twitter.  
 
Govin’s Meats & Berries does not yet have a Google+ account or a LinkedIn account. These 
two could be the next social media profiles they create. Google+ have people sharing about 
Govin’s Farm, but no official Google+ Govin’s page to refer to. This would be an excellent 
platform to look into.  

 

The data below shows that the more time you spend on making the content relevant on your 
social media site, the more responses you will get. Govin’s Meats & Berries is currently active 
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only on their Facebook, and in return that is where almost all of their social network referrals 
come from. According to the pie chart below, that is over 94%. Investing in social media has 
brought some visitors Govin’s website. 
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The data below shows the landing pages that visitors land one when clicking one of Govin’s 
Meats & Berries link found on their social networks. According to the pie graph below, many 
visitors are interested in Govin’s Corn Maze and Pumpkin Patch with over 40% of all visitors 
landing on that page. Govin’s Farm promoting the Corn Maze on their Facebook is having an 
impact. This process and strategy could be used with their other activities. 
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USER EXPERIENCE  
Govin’s Meats & Berries has a total of 11 web pages on its website. The website is hosted 
through Weebly, a web hosting service that provides free websites. Govin’s Meats & Berries 
phone number and the city Menomonie, WI can be found at the top right of every page. This 
information is implemented through the website template. 5 of 11 web pages have the company 
phone number and city listed at the bottom of each page. 9 of 11 web pages have the company 
phone number listed at the bottom of the page. Govin’s does a good job placing contact 
information where users can easily find.  
 
Overall, Govin’s Meats & Berries does a good job making their website visually appealing. 
There are a few areas that can be improved upon. The areas are as following: 
 
Page Title: Govin’s Meats & Berries 
Issue: The word “Govin’s” is red and can be hard to read at a glance. The color serves its 
purpose by standing out, but also makes it difficult to read. 

 
Page Title: Lambing Barn 
Issue: The phrase “Admission is $7.00 per person, Children 2 and under are free” is orange and 
is extremely difficult to read. The color along with the teal background makes it have almost a 
3D look that makes it hard to read. 

 

Page Title: Strawberries 
Issue: The word “Strawberries” and the phrase “Welcome to our strawberry patch” are orange 
and are extremely difficult to read. The color along with the teal background makes it have 
almost a 3D look that makes it hard to read. 

 

Page Title: Price Include Tax 
Issue: From a user perspective, it would be nice to have the full ticket list showing without the 
use of a scroll box. The page does not include anything else; therefore the ticket prices should 
be able to fit the page without a scroll box, unless this something that is restricted by 
“Ticketbud”, the ticket event management program. Minor and user preference issue, but could 
annoy users. 
 
Page Title: Recipes 
Issue: This is again a minor and user preference issue, but could annoy user and if changed, 
make the page overall more appealing. The “Beer Butt Chicken” recipe has the white 
background, which does not match the overall appearance of that page. This is usually the case 
when using images.  
 
Mobile Device: 
Govin’s Meats & Berries website for mobile devices is very impressive. The website offers both 
a mobile version and web version. The user friendliness of its mobile version is crisp and clean. 
The mobile version does not have its fancy background design, background color or colored 
words, which make it easy to read the text. The mobile version only allows user to slide 
vertically, which eliminates horizontal scrolling. This works great for a website like this. The tabs 
on the navigation bar are replaced with a button, and when click brings up a menu of the other 
web pages. 
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PAID SEARCH 
TOOLS:  GOOGLE KEYWORD PLANNER; GOOGLE ADWORDS 
 
Govin’s Meats & Berries currently does not have a paid search campaign or strategy. Govin’s 
reason for not having one is a mix of both not having the time to set one up and monitor it and 
not seeing the need to implement one at this time. After researching and exploring paid search, 
it does not make sense to run a paid search campaign for Govin’s Meats & Berries.  
 
There are a few rationales for not incorporating this Online Marketing Strategy. The first reason 
comes from the “Average Monthly Searches” found in Google Keyword Planner under Ad Group 
Ideas and Keyword Ideas. All three keywords (lamb, strawberry, corn maze) returned with very 
low average monthly searches, many not even breaking the 20 average.  
 
The second reason comes from the “Competition” found in Google Keyword Planner under Ad 
Group Ideas and Keyword Ideas. Competition correlates to the number of advertisers that are 
bidding on each keyword. The higher the competition means the higher the bid as to be to win 
higher ad positions. The three keywords (lamb, strawberry, corn maze) returned with either Low 
or Medium competition, with Low competition being the majority. This shows that not many 
advertisers are not bidding on keywords or group of keywords related to lamb, strawberry and 
corn maze. Other reasons for the Low competition could be that others have tried bidding on 
keywords related to those that Govin’s is interested in, but have yielded poor and ineffective 
results.  
 
The third reason comes from the “Suggest bid” found in Google Keyword Planner under Ad 
Group Ideas and Keyword Ideas. Suggested bid takes into account the cost-per-click that 
advertisers are paying for each keyword. The higher the suggested bid means the more money 
advertisers have to spend on those keywords. Govin’s three keywords have really low 
suggested bids or no suggested bids. This could indicate that others have tried bidding on 
keywords related to those that Govin’s is interested in, but have yielded poor and ineffective 
results. 
 
If Govin’s Meats & Berries were to implement a paid search Online Marketing Strategy, it would 
like similar to this: 
 
Target Audience: Family, Children (1 Year Old +), Mothers, Fathers, Youth Groups, School 
Groups, Scout Groups, Company Gatherings, College Groups 
 
Product/Service:  
1. Lamb, Lambing Barn, Lamb Meat 
2. Strawberries, U-Pick and Pre-Picked 
3. Corn Maze 
 
When:  
Govin’s Meats & Berries provides seasonal products and services. Lambing Barn season falls 
between March-April, Strawberries are picked between June-July and the Corn Maze is 
available September-October.  
  
 Objective 1: If goal is to increase admission/purchases during open season-The Online 
Marketing Strategy will begin the week prior to opening day.  
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 Objective 2: If goal is to increase admission/purchases before open season-The Online 
Marketing Strategy will begin a month prior to opening day. 
 
Search versus Display Network: 
Since Govin’s Meats & Berries is new to paid search Online Marketing Strategy, it would be 
wise to advertise on Search Network first. Govin’s can pick and choose Google search and 
Search partners they think best fit them. 
 
Text Ad: 
Because Govin’s Meats & Berries will be advertising on Search Networks only, they can only 
run text ads. The following is an example of a text ad Govin’s Meats & Berries could run: 
 

100% Grass Fed Lamb 

www.govinsfarm.com/lambing-barn.html 

See lambs nursing and bouncing with their mothers. 
Learn more about these wooly creatures. 

 

Fresh Organic Strawberries 

www.govinsfarm.com/strawberries.html 

Both U-Pick & Pre-Picked strawberries available. 
Mouthwatering summertime treats. 
 

Corn Maze in Wisconsin 

www.govinsfarm.com/corn-maze--pumpkins.html 

Enjoy over 10 acres of corn maze. 
Pumpkins from 1 lb to 200 lbs! 
 
Keywords: 
The low competition, suggested big and average monthly searches for the Govin’s keywords 
make it hard to decide which keywords to bid on. The keywords that were decided were based 
on the amount of monthly searches, competition, suggested bid and a combination of all three. 
The table below shows the keywords that Govin’s can bid on that are associated with Govin’s 
keywords. 
 

Lamb Strawberry Corn Maze 

Lamb Recipes Strawberry Fruits Maze 

Lamb Meat Strawberry Shortcake Pumpkin Patch 

Lamb Stew Organic Strawberries Pumpkin 

 
Landing Page: 
Lamb paid search will be sent to “Lambing Barn” page, strawberry paid search will be sent to 
“Strawberries” page and corn maze paid search will be sent to “Corn Maze & Pumpkins” page.  

 
 

 
 
 

http://www.govinsfarm.com/lambing-barn.html
http://www.govinsfarm.com/strawberries.html
http://www.govinsfarm.com/corn-maze--pumpkins.html


Page 47 of 51 
 

COMPETITIVE ANALYSIS 
 

Govin’s Meats & Berries Pleasant Valley Tree Farm 
Domain Authority: 18 Domain Authority: 27 

Page Authority: 31 Page Authority: 37 

Number of incoming links:259 Number of incoming links:225 

Domain Age: 4 years 
Domain Registered: July 31, 2009 

Domain Age: 15 years  
Domain Registered: Sept. 25, 1997 

Social Signals:  
Facebook: Likes-1,786 
Twitter: @Govins 
Google+:  None 

Social Signals:  
Facebook: Likes-1,140 
Twitter: None 
Google+:  None 

 
The table above show an overview of Govin’s Meats & Berries and one of their local 
competitors, Pleasant Valley Tree Farm. Pleasant Valley Tree Farm is a family owned and 
operated farm located in Elk Mound, WI. Pleasant Valley Tree Farm offers many fall activities as 
Govin’s Farm such as corn maze, hay rides, pumpkin bowling, mini golf and farm animals.  
 
According to the table, the biggest difference between Govin’s Meats & Berries and Pleasant 
Valley Tree Farm is the domain age. Govin’s Meats & Berries has a domain age of 4 years and 
Pleasant Valley Tree Farm has a domain age of over 15 years. That is a huge difference and 
could big a huge factor when determining the site performance of Govin’s. The older the domain 
age, the better the chances of Govin’s competitor get ranked higher because of the creditability 
of its domain age. It shows that the domain has been created very early and continues to be 
used.  
 
The data above shows that both Govin’s Meats & Berries and Pleasant Valley Tree Farm do not 
fully utilize social media. Govin’s Meats & Berries have both a Facebook and Twitter profile. 
Pleasant Valley Tree Farm only has a Facebook profile. In terms of their social signals on 
Facebook, they are both similar with the edge in favour of Govin’s Meats & Berries.  
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The data above shows a comparison of Govin’s Meats & Berries and one of its local 
competitors, Pleasant Valley Tree Farm. The data shows that both Govin’s and Pleasant Valley 
are very similar in terms of page specific metrics. Pleasant Valley has a higher Page Authority 
with 37 and Govin’s Page Authority of 31. Both farms’ MozRank and MozTrust are very similar 
as well. 
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The data above shows a comparison of Govin’s Meats & Berries and one of its local 
competitors, Pleasant Valley Tree Farm. The data shows that both Govin’s and Pleasant Valley 
are very similar in terms of Subdomain metrics. Both farms’ MozRank and MozTrust are very 
similar as well, with a slight edge in favor Pleasant Valley. 
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The data above shows a comparison of Govin’s Meats & Berries and one of its local 
competitors, Pleasant Valley Tree Farm. The data shows that both Govin’s and Pleasant Valley 
are very similar in Root Domain metrics. Pleasant Valley has a higher Domain Authority with 27 
and Govin’s Domain Authority of 18. Both farms’ MozRank, MozTrust and total links are very 
similar. 
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PROPOSED STRATEGIES & TACTICS 
 Issue/Strategy #1: Title Tags & Meta Descriptions 

1. Revise: Revise Title Tags and Meta Description to make sure they are utilizing all recommended 

character count or they are under the recommended character count. 

2. Keywords: Revise Title Tags and Meta Description to make sure they are utilizing the necessary 

keywords and that they are not repeating keywords. 

Rationale:  After reviewing Title Tags & Meta Descriptions for Govin’s Meats & Berries, there 
were some that were not utilizing the recommended character count or were over the 
recommended character count. By revising them, Govin’s would be able to eliminate unnecessary 
words to fit more important keywords. Also, there were a few Title Tags & Meta Descriptions that 
included Govin’s or Govin’s Meats & Berries twice. This is not necessary and takes up characters 
that could use for keywords. Benefits that this practice will offer are it would allow for Govin’s to 
rank higher in organic search because they are adding and refining keywords that are specific to 
the page.  

 

 

 Issue/Strategy #2:  Content 

1. Revise: Revise Content found within the website to better represent the Title Tags.  

2. Add: Add any necessary content to areas that are lacking information or look unfinished. 

Rationale:  After reviewing the Content for Govin’s Meats & Berries, there were some content 
that needs revision. For example, the page Titled Corn Maze & Pumpkins also has information 
listed for other activities found at Govin’s. The Title can be misleading and if users don’t scroll to 
see the other listed activities at the bottom, they may not know that those activities are also 
offered at Govin’s. One strategy to help fix this is by simply creating another page titled Other Fun 
Activities and have those activities listed there. Govin’s can list every other activity they have to 
offer that is not corn maze or picking pumpkins. The corn maze and pumpkin page would strictly 
on have those two activities listed. 

 
 
 

 Issue/Strategy #3:  Internal Linking 

1. Provide Return Link: Create return buttons or links to allow users to return to the original page if 

they decide to click on an internal link. 

Rationale:  After reviewing the Content for Govin’s Meats & Berries, there were some issues 
regarding internal linking that needs revision. One providing internal links within the website, it 
would be beneficial to also provide a return button for users to return back to where they just 
came from. By having this option, it allows for users to have a better experience.  

 

 

 


